List of Best Management Practices
(For more information, see May 2008 Modifications to the Third Management Plan, Chapter 5.)

Category 1: Public Awareness/Public Relations .7 Requirements for car wash water recycling
11 Local and/or regional messaging program 5.8 Landscape watering restrictions (time of day, etc.)
1.2 Special events/programs and community presentations 5.9 Requirem(_ents f_or hot water recirculation devices for residential, multi-family and
. - - or non residential sectors
1.3 Market surveys to identify information needs/assess success of messages -
. _ — 5.10 | Retrofit on resale
Category - C-OI.’lservatlon Education and Training 5.11 | |rrigation efficiency standards for non-residential users
2.1 | Adult education ‘-':md tralnlng programs 5.12 | Conservation tariff (private water companies)
22 Youth conservation education program 5.13 | water use plan for new large non-residential users
2.3 New homeowner landscape information -
i Category 6: Rebates/Incentives
2.7 Xeriscape demonstration garden - - . .
b P - 9 I 6.1 Toilet rebate (residential and/or multifamily homes)
25 Distribution plan for water conservation materials - — - - - -
P 6.2 High efficiency flush toilet rebate (residential and/or multifamily homes)
Category 3: Outreach Services 6.3 | Toilet replacement (residential and/or multifamily homes)
31 Residential audit program 6.4 Indoor water fixture replacement/rebate/incentive (residential and/or multifamily
3.2 Landscape consultations (residential and/or non-residential) homes)
3.3 Water budgeting program (non-residential) 6.5 Hot water recirculating system or instant hot water system rebate (residential,
multifamily, or non-residential)
34 | Residential interior retrofit programs 6.6 | water efficient appliances rebate/incentive
35 Non-residential interior retrofit programs 6.7 Gray water retrofit/rebate/incentive
3.6 Customer high water use inquiry resolution 6.8 Water harvesting retrofit/rebatef/incentive
3.7 Customer hlgh water use notification 6.9 Landscape conversion rebate/incentive
3.8 Water waste inVeStigationS and information 6.10 Xeriscape installation rebate in new |andscapes
Category 4: Physical System Evaluation and Improvement 6.11 | Commercial and industrial program, e.g. audits, incentives, rebates, etc.
4.1 Leak detection program 6.12 | Large landscape conservation program (non-residential)
4.2 Meter repair and/or replacement program 6.13 | No/low interest loans for implementing water conservation measures (non-
. - residential)
4.3 Comprehensive water system audit program ;
; - . ; Category 7: Research/Innovation Program
Category 5: Ordinances / Conditions of Service / Tariffs -
- - - - - - 7.1 Implement an emerging technology
51 Low water use landscaping requirements for residential, multi-family, non- 72 — . — :
residential and/or common areas . Initiate or support applied research to enhance decision making
5.2 Water tampering/water waste ordinances 7.3 Evaluate new and emerging technologies and practices
5.3 | Plumbing code requirements if they are more restrictive than the 1990 Uniform 74 | Conduct quantitative analysis of a conservation measure (for water savings
Plumbing Code results)
5.4 | Limitations on water features and/or water intensive landscaping and turf 7-5 | Implement smart irrigation technology
5.5 | Ordinance for model home landscapes in new residential developments 7-6 | Develop industry partnerships to save water
. . - - 7.7 i
5.6 Required on-site gray water/water harvesting features at residences and/or Support the development of new technologies and products
businesses 7.8

Pilot a new initiative, project or program




	List of BMPs- landscape (2).pdf

